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Greetings!

If you downloaded or received this material by any other means, it is because you 
are in tune with the ideals of the VIDEOCAMP team.

In response, we would like to tell you with our full gratitude: welcome and make 
use of our platform’s full potential!

We prepared this material with a lot of care so you may find the answers to all of 
your questions. In addition to explaining VIDEOCAMP’s unique advantages and 
features, we also show you how to register your work. It’s very simple: just follow 
the steps recommended by this manual. To successfully complete this task, we 
present each stage of registration with a step-by-step guide full of details and 
examples, to make sure there are no mistakes!

If you have a specific question, you may jump ahead using our table of contents. 
Can’t find what you were looking for? Just send an e-mail with your question to 
info@videocamp.com. We’ll be happy to answer it.

Remember: VIDEOCAMP is for everyone! We would love to hear your ideas, criti-
cisms and suggestions. Together we can do our best.

We hope this manual is helpful and that after reading it you’ll gladly click on “SUB-
MIT FILM” with a big smile on your face.

Our deepest thanks,

VIDEOCAMP Team
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VIDEOCAMP MANIFESTO

I’ve seen you
Your small everyday joys
Little toys to your childlike spirit
The rhythm of achievements
Your happiness in unrestrained gestures
Your postures
Your treasures
 
I’ve seen you
A small community facing drought
A starving family facing death
A woman without a job
A little girl with her son
lays on the sidewalk
Shhhh. Don't talk!
Children with no space to play
Men with no more faith to pray
More cars than people on the streets
It’s that ok?
Look
That's the president who kills
Makes military drills
In the sea
See
Intense violence
Sadness
silence
Who faces us?
 
I've seen you.
I am VIDEOCAMP.
A video platform for those who want to see the world change.
And it will not be just watching.
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QUESTIONS AND ANSWERS
[?!]

1. What is VIDEOCAMP?
VIDEOCAMP is a free global online platform capable of connecting transformational films to 
an audience that can and wants to do something to change the world.

2. Why is it good for my film to be on VIDEOCAMP?
+ Because we are curators of content; a hub to foster debate around the issues 
presented in the films; a catalyst for action.

We act as a communications convergence channel, curating and recommending 
films to the whole audience of our shared network*.
We believe that beyond delivering a film to an audience, it is possible to share in-
formation and ensure access to other actions related to your film’s theme. In this 
sense, we don’t just have viewers, but real agents of change. The more an audience 
knows, the more they are capable of doing.

+ Because we are a free platform that offers tools to broaden your film’s reach.
We shorten the distance between your work and your audience.

- Is your film available on other platforms (theaters, on demand, etc.)? We let the 
audience know where they can watch it.

- Want to make your film available for social mobilization through free public 
screenings? If so, we publicize your choice with pomp and circumstance! You 
will find an entire chapter dedicated to this in this manual, but we’ll already tell 
you that the entire process of requesting and delivering free public screenings 
is done quickly and automatically.

- Is your film available on the internet? We tell our whole audience and network 
of partners.

- You aren’t finished producing your film and need a little push to get there? We 
have a space where you can ask our audience for help. Simply register your trailer.

+ Because we use information in a transparent manner.
Our tools make it possible for you to know your film’s audience.

+ Because we are a collaborative tool, free of cost to you.

INTRODUCTION

*In addition to 
our database, we 
have partners 
that help us 
deliver our 
news to other 
audiences.
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YOUR FILM ON VIDEOCAMP

HOW THE AUDIENCE SEES THE RIGHTS HOLDER’S PROFILE

You will have a profile  
on VIDEOCAMP in which you  
can present all the films for 
which you hold the rights
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HOW THE AUDIENCE SEES A FILM’S PROFILE ON VIDEOCAMP ≈

SPACE to show 
your film’s total 

audience

ENGAGEMENT  
with viewers: 

favorite, share  
and rate

SPACE for 
engagement

SPACE for your 
film’s extras: 

videos, photos 
and soundtrackSPACE to share 

more about the 
film’s theme with 
the viewer

TECHNICAL specs 
for the film

SPACE to share 
the opinion of 
professional 
critics

YOUR FILM ON VIDEOCAMP

WHERE the film 
can be watched

SPACE for 
presentation: 
title, audio 
options, subtitles, 
running time, 
trailer
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IT’S EASIER IF WE DRAW IT 
[Ω∂∆≈¬]

TAKE A LOOK AT OUR STEP-BY-STEP GUIDE TO REGISTERING
There are 3 stages when registering as a rights holder:

+Stage 1: Login and password
You will create a basic* profile, with a login and password, in which the films you 
have the rights to will be presented. We recommend you use your own name or that 
of your company. Your profile will not become public when you complete this stage, 
but you will be able to favorite films and organize free public screenings of other 
registered works.

SCREEN GRAB OF STAGE 1 ≈

*Only educators 
and rights 
holders with 
registered works 
have a public 
profile.

+PAGE 06
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+Stage 2: Profile registration
Fill out the information of the profile in which your film will be presented. There 
are fields for about, profile photo, reel, cover image and selection of interests tags. 
You can also share your internet contacts: official website, Facebook, Google+, 
Vimeo, e-mail, Twitter, YouTube. This profile will only become public once our cura-
tors accept a submitted film.

IT’S EASIER IF WE DRAW IT 
[Ω∂∆≈¬]

SCREEN FOR STAGE 2 ≈
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+Stage 3: Film registration
Now it’s time to register your film! There are 4 steps to gather all the necessary 
information and deliver the best and most complete content to the audience. 
This is also when you will tell us where and how your film can be seen.

FIRST SCREEN OF STAGE 3 ≈

All movie data 
can be edited and 
updated by you 
anytime.

IT’S EASIER IF WE DRAW IT 
[Ω∂∆≈¬]
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STEP 1 – ABOUT
Enter the basic information about your film (title, synopsis, etc.) and point your audience 
towards where and how they can engage with the film’s theme.

DON’T SKIMP HERE!
Think calmly about your film’s 
theme. Is there an institution 
connected to it that needs a 
donation? Is there a petition  
that can build momentum?

You may also ask for help 
for your film. Is there a 
crowdfunding campaign to 
support or raise money? Do  
you have an e-commerce site?

TAKE ADVANTAGE OF THIS!
VIDEOCAMP is available in 

three languages: English, 
Portuguese and Spanish

FOCUS!
VIDEOCAMP’s audience 
seeks INSPIRATION and 
INFORMATION. In addition 
to the synopsis, tell our 
audience why your film is 
worth watching.

ABOUT PAGE ¬

IT’S EASIER IF WE DRAW IT 
[Ω∂∆≈¬]
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STEP 2 – VIDEOS
This is the most important step in the entire process. Here you will tell us where your film is 
available and how VIDEOCAMP will present it to the audience. There are three possibilities: 
1. Public screening; 2. Film available on the internet; 3. Other platforms. You may offer your 
film through one, two, or all three options. It all depends on your distribution strategy. We will 
explain the details of each option over the next few pages.

VIDEO PAGE ≈

1.

2.

3.

IT’S EASIER IF WE DRAW IT 
[Ω∂∆≈¬]
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¬ 1. PUBLIC SCREENING:
WHAT IS IT?
This option offers a tool capable of automatically managing* free public screenings of your film.

This means users logged onto VIDEOCAMP can organize these screenings. In order 
to do this, they must fill out a request form and accept the Terms and Conditions. 
The user that completes this step becomes a spontaneous ambassador and a great 
ally in raising awareness of your work. After all, they are the ones who will broaden 
your film’s reach, as well as foster debates and other activities that go beyond the 
film’s subject.

WHAT DO I NEED TO REGISTER MY FILM FOR THE PUBLIC SCREENING OPTION?
- It must be published on Vimeo.
- It must be on a private link.
- The video link must be available exclusively through VIDEOCAMP.

YOU MAY READ THE TERMS AND CONDITIONS AT ANY MOMENT AT THE BOTTOM OF OUR PLATFORM PAGE:  
WWW.VIDEOCAMP.COM

1.

DETAIL OF PUBLIC SCREENING PAGE ≈

*This management 
includes receiving and 
approving requests, 
making links available to 
the ambassadors, and 
requesting screening 
reports. + PAGE 16

IT’S EASIER IF WE DRAW IT 
[Ω∂∆≈¬]
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WHY MUST I MEET THESE THREE REQUIREMENTS?
It’s a way for us to protect and control access to your work. Vimeo Connect allows our 
system to access this private link and automatically generate a password, in time intervals 
determined by the platform, which will be given to the ambassador.

This way you don’t have to worry about continually changing the password that 
protects your film on Vimeo, since our system does this automatically.

DON’T WORRY! :) Vimeo 
Connect DOES NOT 

ALLOW VIDEOCAMP 
to have access to 

your personal account 
password.

ALLOW PAGE ON VIMEO CONNECT ≈

PAGE WITH VIDEOS AVAILABLE ON YOUR ACCOUNT AFTER CONFIRMATION OF VIMEO CONNECT ≈

SELECTION 
of audio and 

subtitles

IT’S EASIER IF WE DRAW IT 
[Ω∂∆≈¬]
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COMPLETE PUBLIC SCREENING PAGE ≈

WHAT ELSE DO I HAVE TO DO?
There will be three more registration options when you make your film available for public 
screenings. These are:

1. Allow download

This may seem risky, but in fact it will further broaden your film’s reach. In Brazil, only 
49.4% of the population has access to the internet1. That is, often times the amabas-
sador must load the film before screening it in a place without a connection. This is 
true in many places.

2. Make your contact available

You may allow the spontaneous ambassador to get in touch in order to invite you to 
your film’s screening, for example. This option is made available to the ambassador 
in the e-mail they receive when the screening is approved.

3. Availability exceptions2

Indicate where your film CANNOT be available for a Public Screening

1. 
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1.

2.

3.

WINDOW for 
video selection 
after confirmation 
from Vimeo 
Connect

IT’S EASIER IF WE DRAW IT 
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PUBLIC SCREENING REQUEST PAGE ≈

The ambassador can allow you 
and the VIDEOCAMP team to help 

publicize the event.

In exchange, the ambassador must send a 
screening report confirming the number 

of people present, as well as a photo 
documenting the event.

The expected attendance will be 
added to your film’s total views. 

Afterwards, this figure will be 
replaced by the actual attendance, 

according to the confirmation 
from the ambassador in the 

screening report

The attendance of 
the public screenings 
organized via 
VIDEOCAMP is 
highlighted on the 
film’s Profile page.

*The ambassador 
does not have 
commercial 
rights to your 
work and cannot 
charge for tickets 
to the screening.

TO SATISFY YOUR CURIOSITY ABOUT HOW PUBLIC SCREENINGS ARE HELD

In order to become an ambassador*, the user must be logged onto VIDEOCAMP and fill out 
all the fields in the form that is available by clicking the “Organize a screening” button. This 
option is only available in the profile of films that were made available for public screenings.

IT’S EASIER IF WE DRAW IT 
[Ω∂∆≈¬]
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TO SATISFY YOUR CURIOSITY ABOUT THE ‘ALLOW DOWNLOAD’ OPTION – PART I:

Access to your film will be made available to the ambassador through their private profile on 
VIDEOCAMP 72 hours before the screening’s scheduled date. This way they can watch the 
film beforehand so they may prepare to conduct a debate after the session, for example.

FILM ACCESS PAGE AVAILABLE ON THE AMBASSADOR’S PROFILE ≈

DOWNLOAD 
button

IT’S EASIER IF WE DRAW IT 
[Ω∂∆≈¬]

SELECTION 
options for 

available audio 
and subtitles

PASSWORD  
for access
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TO SATISFY YOUR CURIOSITY ABOUT THE ‘ALLOW DOWNLOAD’ OPTION – PART II:

Whenever someone clicks on the “download” button, they will have accepted the Terms and 
Conditions* that apply to this action, as well as receiving a warning about the shared respon-
sibilities they have assumed.

SHARED RESPONSIBILITY SCREEN ≈

*In order to guarantee the rights reserved to the fi lm and clarify the duties and responsibilities of the ambassadors that are 
holding the free public screenings, VIDEOCAMP carefully detailed the terms and conditions of use together with our specialized 
law offi ce: CQS – Cesnik Quintino & Salinas Advogados. You may read the Terms and Conditions at any moment at the bottom of 
our platform: www.videocamp.com

IT’S EASIER IF WE DRAW IT 
[Ω∂∆≈¬]
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PAGE FOR SCREENING REPORT TO BE DELIVERED BY THE AMBASSADOR ≈

TO SATISFY YOUR CURIOSITY ABOUT THE SCREENING REPORT:

THE ATTENDANCE 
confirmed by the 
ambassador will 

replace the expected 
attendance, which was 

automatically added 
to your film

IT’S EASIER IF WE DRAW IT 
[Ω∂∆≈¬]
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2.

¬ 2. FILM AVAILABLE ON THE INTERNET:
WHAT IS IT?
You may register a film on VIDEOCAMP even if it is already available for free on the inter-
net, be it on YouTube, Vimeo or any other platform.

WHY SHOULD I REGISTER MY FILM ON VIDEOCAMP IF IT IS ALREADY AVAILABLE TO THE 
PUBLIC?
- Because it is an additional channel for distribution of your work.
- Because we have an interested and qualified audience.
- Because it will be suggested to our audience according to the interest tags.
- Because you may offer extra materials related to your work, in order to foster debates and 
discussions about the subject matter.
- Because we’ll just link to the film on VIDEOCAMP. This means you don’t have to change the 
platform on which it is registered.
- Because films registered through this option are granted access to the public screening 
management tool. This way you encourage users to organize free public screenings of your 
work, in addition to having access to information related to past screenings of your films.

IT’S EASIER IF WE DRAW IT 
[Ω∂∆≈¬]
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3. FILMS ON OTHER PLATFORMS:
WHAT IS IT?
You may register a film on VIDEOCAMP even if it cannot be made available for free public 
screenings – be it by strategic decision or by contractual restrictions. In this case, it is im-
portant that the video be available on other platforms (film theaters, iTunes, Netflix, Now, 
etc.).

WHY SHOULD I REGISTER MY FILM ON VIDEOCAMP IF IT IS ALREADY AVAILABLE ON 
OTHER PLATFORMS?
- Because it is an additional channel for distribution of your work.
- Because we have an interested and qualified audience.
- Because it will be suggested to our audience according to the interests tags.
- Because you may offer extra materials related to your work, in order to foster debates and 
discussions about the subject matter.
- Because we are a communications convergence platform. That is, we allow our audience 
to discover all the ways in which they can watch your film by accessing just one channel.

3.

If your film can only 
be seen in theaters, 
indicate the website 
where locations and 
times can be found

IT’S EASIER IF WE DRAW IT 
[Ω∂∆≈¬]
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STEP 3 – ADVANCED
This is where you give credit where credit is due (director, cast, supporters, sponsors), where 
you can broaden the audience’s knowledge of the film’s theme in order for them to become 
true agents of change, where you can share reviews of your film, and where you can tally the 
total number of people your film has reached by counting every window of distribution.

FULL PAGE ≈

The social impact results 
generated by your film can 
be key to raising new funds 
and investments for future 
productions. In addition, 
it is a great social benefit 
argument, often times 
required in projects that  
use public resources.

VIDEOCAMP IS A VIDEO PLATFORM FOR THOSE 
WHO WANT TO SEE THE WORLD CHANGE.

AND IT WILL NOT BE JUST WATCHING.
So use this space to tell us more about your 

film’s cause. Do you have facts and numbers? 
Then share them with us! You can also present 

the institutions in which you believe, interesting 
articles and interviews, scientific articles, videos, 

etc. If you have materials created especially for 
the ambassador, don’t forget to share it here. 

The more information you provide, the more you 
inspire your viewer. 

Take advantage of this to 
publicize the total number of 

people your film has reached, 
counting every form of 

distribution.

IT’S EASIER IF WE DRAW IT 
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STEP 4 – EXTRAS
All of your film’s extras (photos, videos, making of, sountrack) have a dedicated space on 
VIDEOCAMP.

IT’S EASIER IF WE DRAW IT 
[Ω∂∆≈¬]

FULL PAGE ≈
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STEP 5 – TERMS AND CURATORSHIP

Done! Now you just have to read the Terms and Conditions in order for your material to be 
successfully sent to our curators. Once this is done, we will evaluate it with lots of care and 
attention, and will be in touch soon. Don’t forget that we send you an answer within 7 business 
days. So hold your horses while we work over here!

Evaluation criteria:
- technical quality of recording, production, post-production and finishing of the film;
- the film does not offend the ethical or moral values of any social groups represented 
or mentioned by it;
- social relevance of the issues covered by the film;
- the film’s potential to inspire and mobilize viewers to positively change their opi-
nions or attitudes in relation to the issues covered.

TERMS SCREEN ≈

IT’S EASIER IF WE DRAW IT 
[Ω∂∆≈¬]

You may read the Terms and Conditions at any moment, available at the bottom of the platform: www.videocamp.com
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PROFILE AND ADMIN 
[+=]

WHAT HAPPENS ON VIDEOCAMP DOES NOT STAY ONLY ON VIDEOCAMP
Open and transparent information is essential! Because of this, producers have access to the 
numbers related to their film’s audience, as well as being able to communicate directly with 
public screening organizers. We believe in bringing good people together!

COMPLETE 
screening  

history

DIRECT ACCESS 
to mailing list 
of your film’s 
ambassadors

STATUS of your 
registered films

ACCESS to list 
of scheduled 

screenings

ADMIN PAGE ≈
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ACCESS to list of 
screening reports 
with attendance, 

photos and 
descriptions

ACCESS  
to detailed 

screening reports

VIDEOCAMP has an 
exclusive area for 

educators to make 
public any material 

used in the classroom

PROFILE AND ADMIN 
[+=]
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We believe that it is the world that truly gains with VIDEOCAMP: we can’t think of too many 
things we need more than good people uniting around urgent causes (and there are lots of 
them!). Will you come with us?

Still have questions? Write to us: we 
love to chat and answer good ques-
tions! ;-) info@videocamp.com


